19 FEHMICHITDA /N T D FIENICET 85K

~YHFICHERA VNI D RIERE ZDRE~
Study on the increase of inbound tourism in Handa City (Subtitle)
28
AIFZETIE, FHTIIB T DA NI ROBTRIZOWTHNUA VNV REREL T 7280
DHERIZDOWNTONEIT o7z, 91V X— 2w M AW THMIED A > NV RIESRIZDWTH
EETWV, ZTOFERIZHIBET 2 RRIAT 572007 — X & INE Uiz, RIZHEHEEAR, ¥ H
HEXGRESRIICH AR WX A VA a—%1To/2, T U CIREDEHATHDOIRPEEED
F=DDAVINT Y RHER MR ET U7z,
Abstract
In this study, the current state of inbound tourism in Handa City was analyzed,
and measures to promote inbound tourism were examined. First, research was
conducted on inbound strategies in other regions using the internet, and data
was collected on common elements and ways to apply them. Next, interviews were
conducted with the Handa City Hall and the Handa City Tourism Association. Based
on this, inbound tourism measures for addressing the current situation and
challenges in Handa City were considered.
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